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 Connect for Health Colorado (C4) contracted Wakely Consulting Group, LLC (Wakely) to
analyze the individual market rate changes for 2022 before and after federal premium
subsidies

 Analysis was performed using QHP templates provided by the Colorado Department of
Regulatory Agencies (DORA) and enrollment data provided by C4

Overview

 Wakely relied on plan data provided by DORA and plan information provided by C4; any
errors in the underlying data could have any impact on the results. Wakely performed
reasonability checks of the data but did not audit the data for accuracy.

 This presentation and attachments should only be shared in their entirety and should
only be utilized by qualified individuals

 Analysis is meant to approximate rather than replicate premiums from C4 system
 Analysis does not explicitly account for plans with elective abortion coverage for which

federal funding is not available
 Enrollment data includes duplicates if same Member ID appears in multiple Family IDs
 Enrollment data had some individuals with no valid plan ID or no valid county, which are

excluded from any premium analysis

Caveats and Limitations
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Key Changes
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Key Changes 2021 to 2022

 “Substantially Similar Off-Exchange” refers to silver plans which have a nearly identical
cost-sharing structure as an on-exchange silver counterpart. These Off-Exchange
options do not have CSR loads, however consumers are not eligible for premium tax
credits (APTC) if they enroll in these options. (Colorado Bulletin B 4.100)

2021 2022
Issuers 8 8
Plans

On Exchange 159 257
Substantially Similar Off Exchange 33 21

Counties with One Issuer 10 1
Average Rate Change (Unsubsidized) 3%($12) -6%($25)
Average Rate Change 

26%($30) -32%($44)(APTC-Eligible)
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 Expanded eligibility and amount of after tax credit subsidies for 2021 & 2022 Only
 In 2023, subsidy limits will return to eligibility under 400% of the Federal Poverty Level 

(FPL) Only 
 Enrollees over 400% of the FPL are now eligible for premium subsidies on the 

exchange

American Rescue Plan – Signed March 2021
Key Changes 2021 to 2022
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Net Premium Example:
Pre/Post ARP by FPL

Pre ARP post ARP

Income 
FPL* %

Premium Cap
Max % of Income for 2nd Lowest Silver

2021 Pre - ARP
2021 Post ARP 

and 2022

Under 133% 2.07% 0.00%

133% - 150% 3.83% - 4.14% 0.00%

150% - 200% 4.14% - 6.52% 0% - 2.0%

200% - 250% 6.52% - 8.33% 2.0%-4.0%

250% - 300% 8.33% - 9.83% 4.0%-6.0%

300% - 400% 9.83% 6.0%-8.5%

Over 400% No Cap 8.5%
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Consumer Choice
Issuers Density by County

• Only one issuer has plan options in every county of the state in 2021 and 2022
• There will be two or fewer issuer options in 29 of 64 counties in the state. This is lower than

2021.
• Total enrollment in counties with only one issuer option is 0.03% of enrollment. This is a

decrease from 3.6% of enrollment in single issuer counties last year.

1 Issuer

2 Issuers

3 Issuers

7 Issuers

Issuers in 
County

Number of 
Counties

% of 2021 
Enrollment

1 1 0.0%
2 28 8.9%
3 20 10.8%

4+ 15 80.3%
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Consumer Choice
Change in Plan Availability by County

• Arapahoe, Denver, Adams and Jefferson county are the most competitive counties, with 143
total offerings

• El Paso, Teller, Pueblo, Fremont, and Jackson counties will have less offerings than 2021
• Majority of the counties in the East and West areas add new plans

Plan Change
by County

Number of 
Counties

% 2021 
Enrollment

Increasing 59 90%
No Change 0 0%
Decreasing 5 10%

67 More Plans

No Change

10 Less Plans
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Comparison of Plan Offerings

 There were 159 plans offered on the exchange in 2021 and 257 in 2022
 Growth was in the number of Silver and Bronze plans offered
 Plans identified as continuing include plans replaced with new plans
 Discontinued plans in the table are those where enrollees will need to select new plan, and include

3,433 enrollees, or 2.4% of 2021 enrollees
 Not all plans are offered in all regions of the state

Gold Silver Bronze Catastrophic Total

2021 Plans 27 62 61 9 159
Continuing 26 54 58 9 147
Merging 4 15 15 1 35
Discontinued -1 -8 -3 0 -12
New 13 34 27 1 75

2022 Plans 43 103 100 11 257
Net Change 16 41 39 2 98
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Consumer Impact
2021 to 2022 Auto-Renew Premium Changes

$423 

$463 

$375 

$421 

$353 

$431 

$331 

$319 

$299 

$515 

$528 

$453 

$523 

$450 

$524 

$424 

$389 

$369 

 $-  $100  $200  $300  $400  $500  $600  $700

2021

2022

2021

2022

2021

2022

2021

2022

2021

2022

2021

2022

2021

2022

2021

2022

2021

2022

W
es

t
Ea

st
M

es
a

Pu
eb

lo
La

rim
er

Co
lo

ra
do

Sp
rin

gs
W

el
d

Bo
ul

de
r

De
nv

er
2021 After Subsidy 2021 APTC 2022 After Subsidy 2022 APTC



10Page

Consumer Impact
Weighted Average Change in Second Lowest Silver (SLS) by County

Increase in SLS (15%)

No Change in SLS (-1%)

Decrease in SLS (-13%)

• Washington, Yuma, Phillips, Logan and Sedgewick saw decreases (-13%)
• Archuleta, Routt, and Jackson saw increases (>10%)
• ~44% of rating groups will see a change in SLCS issuer.

Jackson 
& Routt

West Region
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Non-Subsidy Eligible By Metal

All metal tiers could benefit from shopping, with more savings available if willing to move from 
current issuer. Notably, Silver plan members could shift to a Gold plan for a lower premium 
(lowest cost Gold is $367 on average versus the lowest cost Silver of $388)

Consumer Impact
Premium Changes and Shopping Impact

Gold Silver Bronze Catastrophic
Current $485 $463 $410 $195
Auto-renew $451 $457 $382 $192
Lowest in issuer $417 $439 $357 $190
Lowest in metal $367 $388 $321 $174
Silver go Off Exch $451 $416 $382 $192
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Subsidy Eligible By Metal

Subsidized individuals that auto-renew to their current plan are likely to see a net premium 
decrease due to rich APTC offerings

All metal tiers could benefit from shopping, and achieve an overall decrease in net premium from 
2021.

Consumer Impact
Premium Changes and Shopping Impact

Gold Silver Bronze
Current $281 $136 $124
Auto-renew $198 $104 $71
Lowest in issuer $156 $88 $54
Lowest in metal $109 $37 $35
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Key Findings
Subsidy Use

 Approximately 16,142 enrollees appear to be eligible for Cost Sharing
Reduction (CSR) plans but are not enrolled in Silver plans so they cannot
take advantage of CSRs
 Roughly 13,787 of these are in Bronze plans
 More than 2,000 of these are in Gold plans, of which roughly 1100 have household incomes below

200% FPL and are eligible for CSRs that would provide plans with a similar actuarial value for a
lower premium

 607 enrollees appear to be eligible for premium subsidies but are enrolled in
Catastrophic plans
 Due to the decrease in the second lowest cost silver premiums in most areas

of the state, there are 89 households in coverage through C4 who may stop
receiving subsidies because the cost of the benchmark plan is lower than
their required contribution
 Rate increases resulting from the potential loss of subsidy will exceed 150%
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Appendix



15Page

 Subsidy-eligible: Reported % of FPL in Enrollment detail between 0% and 400%
 Non-Subsidy-eligible: Reported % of FPL in Enrollment detail above 400% or not

indicated
 Enrollee: Individual member enrolled in a plan
 Household: Group of family members covered by same plan
 County/zip group: Subset of zip codes within a county where all zip codes have same

benchmark plan
 Discontinued Plans:

 Plans that are not cross-walked to a 2021 plan on the exchange

Definitions
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15 Plans Per Issuer

Greatest 
Plans of Plans (22)

Least
Plans Per Issuer (10)

Consumer Choice
Average Plans Per Issuer

In counties with only one issuer, there are at least 11 plans being offered.
No material difference in number of plans offered per issuer by county from 2020.



17Page

2021 Deductible Ranges
Bronze: $8550-$8700
Expanded Bronze: $3000-$8700
Silver: $0-$7000
Gold $0-$5000

Plan Design
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Premiums
Regional Differences in Rates

Rates reflect Second Lowest Silver for Age 40 in rating area before advance 
premium tax credits

1: $339

2: $381

3: $325

4: $385

5: $358

6: $365

7: $392

8: $403

9: $341
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Non-Subsidy Eligible - By Metal

Enrollees show some preference for lowest cost plans offered in a metal tier.

Consumer Impact
Enrollment by Plan Premium Rank

Enrolled in the
Lowest Premium Available Plan

Enrolled in the 2nd

Lowest Premium Available Plan

Enrolled in the 3rd

Lowest Premium Available Plan

Enrolled in the 4th +
Lowest Premium Available Plan

Assuming Members are 
Shopping Across Issuers
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Non-Subsidy Eligible - By Metal & Issuer

Within a given issuer, almost half of enrollees opt for the lowest premium plan. 

Consumer Impact
Enrollment by Plan Premium Rank

Enrolled in the
Lowest Premium Available Plan

Enrolled in the 2nd

Lowest Premium Available Plan

Enrolled in the 3rd

Lowest Premium Available Plan

Enrolled in the 4th +
Lowest Premium Available Plan

Assuming Members are not 
Shopping Across Issuers
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Impact of Shopping for Non-Subsidy Eligible Enrollees By Area

The decreases in APTCs are generally less than the decreases in standard plan rates. After 
APTC, premiums rise for enrollees in aggregate if individuals auto-renew. 

Enrollees in some areas may need to change issuers in order to achieve premium reductions.

Consumer Impact
Premium Changes and Shopping Impact

Enrollment 4.7K 2.7K 23.4K 2.6K 0.6K 1.5K 0.3K 1.1K 3.6K

Boulder Colorado
Springs Denver Fort Collins

(Larimer)

Grand
Junction
(Mesa)

Greeley
(Weld) Pueblo East West

Current $434 $507 $391 $459 $459 $440 $463 $510 $514
Auto-renew $419 $415 $375 $414 $408 $405 $399 $434 $469
Lowest in issuer $382 $398 $351 $399 $377 $389 $386 $417 $442
Lowest in metal $343 $381 $316 $356 $359 $347 $365 $346 $382
Silver go Off Exch $412 $404 $369 $406 $402 $397 $387 $424 $459

$0

$100

$200

$300

$400

$500

$600

Current Auto-renew Lowest in issuer Lowest in metal Silver go Off Exch



22Page

Subsidy Eligible - By Metal

Enrollees show some preference for lowest cost plans offered in a metal tier.

Consumer Impact
Enrollment by Plan Premium Rank

Enrolled in the
Lowest Premium Available Plan

Enrolled in the 2nd

Lowest Premium Available Plan

Enrolled in the 3rd

Lowest Premium Available Plan

Enrolled in the 4th +
Lowest Premium Available Plan

Assuming Members are 
Shopping Across Issuers
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Subsidy Eligible - By Metal & Issuer

Enrollees show some preference for lowest cost plans offered in a metal tier.

Consumer Impact
Enrollment by Plan Premium Rank

Enrolled in the
Lowest Premium Available Plan

Enrolled in the 2nd

Lowest Premium Available Plan

Enrolled in the 3rd

Lowest Premium Available Plan

Enrolled in the 4th +
Lowest Premium Available Plan

Assuming Members are not 
Shopping Across Issuers
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Impact of Shopping for Subsidy Eligible Enrollees By Area

The decreases in APTCs are generally less than the decreases in standard plan rates. After 
APTC, premiums rise for enrollees in aggregate if individuals auto-renew. 

Enrollees in some areas may need to change issuers in order to achieve premium reductions.

Consumer Impact
Premium Changes and Shopping Impact

Enrollment 9.1K 9.5K 57.2K 8.2K 3.0K 4.6K 1.6K 6.0K 17.4K

Boulder Colorado
Springs Denver Fort Collins

(Larimer)

Grand
Junction
(Mesa)

Greeley
(Weld) Pueblo East West

Current $150 $119 $142 $146 $130 $162 $115 $110 $136
Auto-Renew $108 $55 $95 $83 $97 $101 $52 $87 $109
Lowest in Issuer $79 $45 $75 $74 $75 $90 $44 $78 $93
Lowest in Metal $44 $32 $42 $39 $48 $47 $36 $28 $40
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